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Company Overview

o : Brand Turnover
India's Leading Compan { 5+Franchise Units to

dealing with Manufacturing, RS 10,800"‘ CI’OI‘eS in FY2 manufacture Steel Rebars,

Structural Steel Products & Colo
Coated Profile Sheets

Distribution, Marketing &
Branding

Volume Sales growth of 6% with
24.9 Lakh TMT sold

KAMDHENU kargest TMT
selling brand in India, in the Retalil

7,500+Dealers of Steel

Segment across India
Kamdhenu PaintsCOLOUR _
DREAMZmongst top 4,000+DeaIers of Paint

decorative paint brands spread across India
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Brand Turnover BrandExpenses
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*Sales volume increased by 6% YoY, however Steel prices dropped considerably
during FY20

Brand Expenses to Overall Brand Sales
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KAMDEEPIU
9 GROUP

Brand Creation over years
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KAMDHENU
— TMT =—
Next Generation Interlock Steel

120 2001 . 2000 CO,

KAMDHENU

PAS10000

¥ . KAMDHENU
R PAINTS

KAMDHENU

DESH KA NAYA RANG

COLOUR COATED METAL SHEETS

A Synergistic Relationship with Dealers and
Distributors

A Providing Franchisee Partners with Marketing
Strategies

A Enhances Brand Equity & Hadia Visibility

Kamdhenu Brand Commands Premium over Best Local TMT Players across the Country




KAMDHENU
o GROUP

A 2016 Name Changed from Kamdhertlu
Ispat Ltd. to Kamdhenu Ltq. |
positioned as branding and marketing

1 1
1 1
A 1995 Production of | :
| |
1 1
1 1
A 2000 Certified for : A 2008 Forayed into | company
: :
1 1
1 1
1 1
: :

Steel Bars

A 2006 IPOc Listed at
NSE/BSE

international quality Decorative Paints
standards ISO 9001 & Businesg COLOUR
BIS 1786:1985 DREAMZ

A 2017 Launched Kamdhenu N&TMT
interlock steel for next generation

/
/

A 2013 Launched Kamdhenu
SS10000 premium TMT

A 2018¢ Board
recommended to Hive

A Incorporation of

Kamdhenu Ispat A 2004 Innovated

. 1
- |
! 1
1 1
1
Limited franchisee business : bars E off of the Paint Division
association model ' !
EREEEE LT E , i A 2014 Launched Kamdhenu , A 2019-Own
A 2005 Adopted Modern : Structural Steel : Manufacturing
Technology of CRM : | Expansion
| |
1 1
! :
! 1
1
1
1

Belgium To Manufacture
TMT Steel Bars

A 2015 Became largest TMT
selling brand in India

A 2020- Launched
Kamdhenu PAS10000
Steel Bar




Strong Product Portfolio for all User Segments

Kamdhenu TMT Bars

TMT Bars are therramechanically
treated through leading world
tempcore based technology for high

yield strength

Kamdhenu Structural Steel

Produced under franchisee agreemen
multitude of special contours such as

angles, channels, beams, flats, round
square

Kamdhenw NxtTMT

Next Generation Interlock Steel and has
got the angular double rib design
having obtained all the rights to
manufacture, market and sell double rib
TMT bar

Kamdhenu Colour Max

Colour Coated profile sheetsersatile
color metal products make dream
building look stylish and elegant

R

KAMDHENU

PAS10000

Kamdhenw PAS 10000

Unique Rib design which gives locking of 360
degree. Its alloy gives it better rystoof
qualities and gives capability to bear more
weight. Along with that it also gives double

earth-quake prevention to the building

Kamdhenu Paing COLOUR DREAMZ

Offers a basket of 40+ SKUs of the high
end Exterior and Interior Emulsions,
Designer Finishes, Stainers, distempers
etc.



Awards & Acknowledgements

WORLD'S BREATEST

BRANDS
2017-18

WINNER OF THE
WORLD’S GREATEST BRAND
2015 ASIA & GCC

| 2016
WORLD COMBUALTING & RESEAROH CORMMORATION
ASIA' S MOST NOMIS”‘G .lAwS

Category: Mm! lumgs lhom sing
Country: India

. J J
World's Greatest Brands Asia's Most Promising Indian Power Brand World's Greatest Brapds
: 201718 amongst Asia
2015 amongst Asia & Brand 201816 by World 2016 Award
GCC Consulting & Research & GCC for Steel as well
g&! as Paints Division
Corporation



Strong Thrust on Advertising & Promotion Spends

Notable Celebrity Affiliations We¢! wD9 ¢ Y I Mega Bajnts Everfor Dealer &

,5, B _ Distributor Awards

Shilpa Shetty Emraan Hashmi Madhuri Dixit Kanika Kapoor  PreityZinta A Notable celebrity affiliations through brand promotions, event participations
- help strengthen emotional connect with dealers where relationships were
formative

A Award functions and cultural events on annual basis

Karishmalanna Govinda

M/s. Anlil Traders - Jhunjh
M/s. S. K. Trading Company - D

M/'_r'vw .-f “ime ’svo - Vg
)

Brand Promotions, Event Participation
Have Helped Strengthen Dealer Connect
& Expand Visibility




Brand Promotiong Print, Outdoor Media

U Campaign$o pushpurchasedeforefestiveseason

Medium Partner Newspapers
National + The Indian ] i THE FINANCIAL EXPRESS
, . Newspapery  EXPRESS y B rows
Print Media bap Dainik Bhaskar The Economic Tives
Regional | (1) ST IAT tond dhverdl
Newspapers - , ,
RajastharPatrika (Jansatty (PunjabKesan
: KAMDHENS £ KAMDHENU ¥
Outdoor Campaigns S pis 10000 K ;
KamodualLuxuryc W[ dzF tzNBE 2dzof S 5248 Q
U Sociamediacampaigngo educateconsumersaboutbenefit of its products
. . ) U Enablepeopleto makethe right choicewith Kamodualuxury
Digital Campaign

Prominent Pasindia Brand with Wide Presence in Electronic, Print & Outdoor Media




Experienced Board of Directors

- |
o - sl
4 , ,‘ - ¢ - |
Mr. Satish Kumar Agarwal Mr. Sunil Kumar Agarwal Mr. Saurabh Agarwal Mr. SachirAgarwal
Chairman & Managing Director Whole Time Director Whole Time Director Whole Time Director

6 J

.:_:-.jf ;
Mr. MahendraKumarDoogar Mr. Ramesh Chand Surana Mr. Ramesh Chandra Jain Mrs. NishalJain Mr. Harish Kumar Agarwal
Director Director Director Director CFO
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Steel Business




AlNMD=1ENU
STEEL

Next Generafion
INTERIOCK

" KAMDHENU

PAS10000

Converted steel commodity into branded product becomingL Y RA | Q&
J BRANID LargestTMT Steel Bars brand (Thermo MechanicallyTreated) with in-

housecapacityof 156,000MT p.a.

KAMDHENU
PAS 10000

aiheny |V

KAMDHENWDIxtand

KAMDHENU PAS 10Q0D&
Premium Product Brand

Stateof-the-art Tempcore Technologyom CRM, Belgium

44 Franchisee Unitsundér ! a 51 9 b ! steeN&bgiRwéth the
production capacity d38 Lacs MT p.a.

¢ 4%less weight per meter than normal aB@%more strength

¢ ‘ Huge dedicated marketing network §600dealers

Has9 gradesand used in all types of construction works ranging from
Buildings to Dams







